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Tap Airline Discussion 
Marketing entry strategy is one of the most important ways that ensures a business venture exploits the market fully to realize the set goals in business. This is a way in which a company enters the foreign market with the aim of impacting its business. TAP Airlines has made a major milestone in ensuring that this field is greatly utilized to market its brand not only in the United States but the world at large. This is mainly done through its advertisement campaigns that are steered by all members tasked to ensure TAP Airlines achieves its desired success. One way in which the airline has entered the U.S. market it through partnering with successful business people in the United States. In 2015, the Airline decided to partner with David Neeleman (A U.S. businessman) and Humberto Pedrosa which so they take 61% of the capital of the Portuguese carrier airline. This has since helped the airline to enjoy at least daily flights to the United States hence improving its business. TAP airline also tends to market its brand to the United States through tourism. 
Portugal boasts of some tourists attraction sites including; beautiful Lisbon city, the ocean, and old architectural buildings like the temple. Being the main carrier of Portugal, it tends to attract more people to travel from the United States and come to enjoy the beautiful scenery that the country offers. Similarly, the United States offers beautiful scenery that can attract the Portuguese. This step has been taken by soon to launch flights from Lisbon to Miami which is one of the best tourist sites for holidaying in the United States. The airline has also recently announced the renewal of its regional fleets to help redesign its products and services through updated digital platforms and new interiors. It has done this by advertising the new fleets on the internet (http://apex.aero/wp-content/uploads/2016/01/Screen-Shot-2016-01-15-at-10.52.44-AM-e1452873224639.png). This is aimed at ensuring that the airline remains relevant to the changing technology in the aviation industry. Also, this will help the company to attract people traveling to the different place to enjoy their services hence penetrating the market in these regions. Through this, the TAP airline intends to remain relevant in the business world where competition is the dominant factor.           
